DECLARATION OF JOSE J. DAVILA
VICE PRESIDENT & GENERAL MANAGER
FOR PUERTO RICO AND THE UNITED STATESVIRGIN ISLANDS

I, José J. Dévila, hereby declare the following:

1. My nameis José J. Davila. | am Vice President & General Manager for Puerto
Rico and the United States Virgin Islands of AT& T’ s Mobility and Consumer Markets division.
| have held that position since December 2005. | previously served as Director of Finance for the
same market from July 1992 through December 2005. My responsibilitiesinvolve overseeing
AT& T’ swireless consumer marketing operations in Puerto Rico and the U.S. Virgin Islands,
including approving rate plans and service offerings. | am familiar with the handsets and plans
AT&T offersto customers, and with the processthat AT& T usesto set the prices and terms of its
servicein thisregion.

2. This declaration provides information showing that AT& T’ s acquisition of
Centennial Communications Corp. (“Centennial™) will not harm competition in the provision of
wireless services in Puerto Rico or the U.S. Virgin Islands.

3. AT& T srate plan pricing differsin Puerto Rico and the United States Virgin
Islands from those offered on the mainland, due to a combination of geography, local
marketplace conditions, and the preferences of customersthere. (AT&T treats Puerto Rico and
the United States Virgin Islands as one region for sales and marketing purposes, including setting
plans and pricing.)

4, In all, six wireless carriers— Claro, AT& T, Centennial, Sprint, T-Mobile
(formerly SunCom), and Open Mobile — provide facilities-based service and strong coverage

throughout the island of Puerto Rico. Inthe United States Virgin Islands, AT& T faces



competition from Innovative/\VITELCO ( an affiliate of the ILEC), Sprint, and Centennial, all of
which also have good coverage. T-Mobile aso has good network coverage and provides service
in the Virgin Islands but currently does not sell plans there.

5. Although AT&T does offer national plansin both Puerto Rico and the United
States Virgin Islands, customers in Puerto Rico overwhelmingly prefer island-wide plans, and
accordingly AT&T provides avariety of loca plans that comprises only Puerto Rico and the
United States Virgin Islands. These local plans have different features than the continental
nationa plans, as many of the rate plans offered by carriersin Puerto Rico and the Virgin Islands
often include free incoming calls or provide for unlimited calling (so-called “all you can eat”
plans). In neither Puerto Rico nor the United States Virgin Islands, however, does AT& T focus
on the offerings of Centennial when determining how to price its plans and handsets. In
determining plan pricing, AT& T personnel in Puerto Rico focus far more on the offerings of
Claro, whose affiliate aso provides landline service, T-Mobile (formerly SunCom), which has
been aggressively expanding within the Commonwealth, and Sprint. In the United States Virgin
Islands, AT&T is primarily concerned with the offerings of Sprint when setting its prices and
plans.

| declare under penalty of perjury that the foregoing istrue and correct. Executed on

November 21, 2008.
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José J. Dévila
Vice President & General Manager for Puerto Rico
and the United States Virgin Islands

Signed:




